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(1} Kawakita Jiro method (2) Case Study
(3) Content validity (4) Factor Analysis
(5) Action research (6) Delphi Method
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“I will not subscribe to the argument that ornament increases the pleasure of the life of a
cultivated person, or the argument which covers itself with the words: “But if the ornament is
beautiful! ...” To me, and to all the cultivated people, ornament does not increase the pleasures
of life. If 1 want to eat a piece of gingerbread [ will choose one that is completely plain and not
a piece which represents a baby in arms of a horserider, a piece which is covered over and over
with decoration. The man of the fifieenth century would not understand me. But modern
people will. The supporter of ornament believes that the urge for simplicity is equivalent to
self-denial. No, dear professor from the College of Applied Arts, I am not denying myself! To
me, it tastes better this way.” '

“Every period had its style: why was it that our period was the only one to be denied a style?
By “style” was meant ornament. | said, “weep not. Behold! What makes our period so
important is that it is incapable of producing new ornament. We have out-grown ornament, we
have struggled through to a state without ornament. Behold, the time is at hand, fulfillment
awaits us, Soon the streets of the cities will glow like white wallst Like Zion, the Holy City,
the capital of heaven. It is then that fulfillment will have come.”
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(1) ERFe%st (Service Design)
(2) BEEZ 8 (Total Customer Experience )
(3) BBF%EEE (Service Blueprint )
(4) S/E#HEM (Quality Function Deployment )
(5) ESuiBFE %4 (Product Service System )
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