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Creativity is vital for every part of the economy. The ability to generate a di}'/erse set of
business options through new ideas is a central feature of innovation in all firms and, as such,
is central to sustained economic growth. Design, as a structured creative process, is an
important competitive tool for firms in many sectors, although design activities can take many
forms across those. diffgrent sectors. .

Creativity is defined as the production of new ideas that are fit for a particular business
purpose. This sees creativity as the first stage in innovation. Creativity has a role i enhancing
all aspects of business performance — from the design of new products and services to their
production, marketing and distribution. It is not unusual to link creativity to certain industries
such as film, music or design. But the challenge, as noted by the Chancellor, is ‘not just to
encourage creative industries, our priority is to encourage all industries to be creative’

Design is a structured creative process. Design is readily associated with industrial product
design for manufactured products — specifically the ‘look’ of a product. However, the
application of design is much broader, for example designing for function; for aesthetic appeal;
for ease of manufacture; for Tustainability; and designing for reliability or qualitif and business
processes themselves. Service design affects how customers will experience the delivery of a
service, such as a bank or a fast food restaurant. Elements of design, particularly graphic
design, will form part of product, service and company branding and advertising strategy.

There are clear links between creativity, design and research and development (R&D).
Design and R&D aré both ‘ways of channeling creativity for commercial advantage, and
aspects of design form part of R&D. However, design is also an important form bﬂmnovation
in industries that tend to invest less in R&D such as furniture and clothing. Creativity and
design may be particularly important for innovation-in the UK’s growing services firms.
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Fig. 1 Linking creativity and design to business performance
( Source : Peter Swann & Daniel Birke, DTI Think Piece, 2005) |
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