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LRERAR HMESECTEARAPRNBRERNR THEYEL TEM
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B & - 2.1 B 4 0 B 3T R B Re A 8 B AT 18 15 R 6958 R (Carothers, Vaske,
& Donnelly, 2001; Hoger & Chaves, 1998; Jacobi, Maoning, Valliere, & Negra, -
1906; Ramthun, 1905; VWatson, 1995;Watson, Williams, & Daigle, 1991 -
HEREEINNUPREENETERAS LS NBNHROEBAE(E
EA 2004 PRAATRERETRETLELMBAGUBMRBE(ZHR -
2008 : X H4% - 2007 30 - 2000 RP X 200D O EMEMBLELE
RS LAFLAHBARERARIDEFLAHBRHR - HLEIBHTRLE -
FRETHEGRLBHER ) MENVET A LS ATRBGRAME
(Schneider & Hammitt, 1995) MR LMY > ERBH RBP4 - BE L4
BEOSXLESHPR A EEANMiller, 1997; Schneider, 1995) o

NAABBE T2 ANART AFURRTRAZELPUEMARTARL
¥ JERHE M B (asympetrical relationships) s ¥4 (one way i B k23R
¥ &% 24 % (Blahma, Smith, & Anderson, 1995; Ivy, Stewart, & Lue, 1992; Jacobi
et al., 1996; Ramthun, 1995; Vaske, Donnelly, Wittmann, & Laidlaw, 19395;
¥atson, Niccolucci & Williams, 1994) » ¥ 3 BM U REF R B2 T o » £ 7
SHREH P FAEHE P2 S RENFL BB R THERARPRES L
SRR AHARAREAERZ A PBBATRE-FRLRRLHRAESR
BHAE ERBAXELRE ARSI ABEAUERY BHLEF
RANBATH AFTEARBEERAAF 2B ERFB AL EHR TR 2B
FreoEREWEERH BOLEECNNEEIE F2 884 733 8GIAL
(R E - 2000)  ATBAARRFANAR - EAMBARTRE 1TTA
Ao MBBAKTEESRF B RAMBARTFRIT, BITAR(EALE R >
E-2010a) S BYTHEFABALARLCENBRABEADEAS 2548
AOEEAIHMBBBESEAT B4 E AR LMY A LE
ROBARE SRART a2 E - EHERAMER S ER X
FoEANEF R - ERATEUBAFEFVFEHIRE LT RF SRS
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AL BRI BLEL? ATEEATHARRAR L LZRETOHEAMY
BHHERAOZPBE? AFRELEN L2 BB B RGN HB LS AOKRE
HRBATH? HBEHERIHERFRAHBERBRANFBBHR(ELF -
2004 5 % 2009 Hoger & Chaves, 1998; Vaske, Carcthers, Donnelly, & Baird,
2000; Vaske et al., 1985; Watson, 1995) - 248 i R A8 47 5 (£ 9842007 ¢
HF ¥ 2007 Manning & Valliere, 2001; Miller, 1997; Schneider & Hammitt,
1005 M2 AR e ML BERSFYROH BHANRN
RATH2I - BN BN HALATRAF ~ERE2EEN  RBRA KR 2
F& Bk AHNRBBHERPENSALAR FiR—FEHABHRAAL
HRBERABERTHE2LNRTRAENERR -
B BENE/EHEFE (%)
B HrREMSWRIEN

A AT HES LEEZ2ESLAFEEL ARSI H
B rafmEH i EaANRT ¢HELENIN ARz o -MAFRLER
EBFLEHNARMEMELHL 5 BAR X LN ARKBEENRAERGE B
MELAZFHYE FTHRSSE UABRKAZHE L LBFELEAFHOEE
RP AL EARBAATE  BHELOERGENRXFTRUFIBE KL RHT
ALR(ABLDHAGTUEEARNCABESRARE  REENEEF
A RTBERASHLEFLAFSELEIHREANRB IS RAT mESE
HHEFRERAREHERE SHEREEM L 2 LB AEBERAF T - FAHSG
38R Bl SE $y BE AR 3L 25 %0 40 BSR4 & (Vaske et al., 2000) - éé&‘%’%éﬁf’ » BB
LEELHSLAFLEANRYSHEERRGET EASHORMHELFE
7 SRFRE L AF 0 4 1) W RO P a9

BMAESBHERF G BEAMOBLAFEENSRBEIRL S RESL
AL ERRFTE2INGTHHER(EAA 2008 2 E42004; 2 74552007
Z ko 2000 P % 0 2007 5 Carothers et al., 2001; Hoger & Chaves, 1998
Jacobi et al., 1996;Ramthun, 1985 Watson, 1995; Watson et al., 1991)
ERALEE RN AR D ﬁi%?w;tiﬁ;&’ BATREAANLATREBENMM Y
AU RELAF LB ABRTEFLES BT BLaFELE
BHALBELORLFEHARIEYPLEFAARE - L 2QRGUPBERLEF N
B Bk ABIZARBHE G FISUN AL ESNATHEH
E-AREEL URAHREATASHAG ABCHROTHROERZN
BemBRBA AFELAESVLER2ERFIHFH T HALHAREY
Fi G ALTES - NMELOTAGARBEK L - HEZTREHTR
WHEERRRLINE  FRAEELEAVEAS RERRE 200048 &
T TR L BB A EF I HARERBLCBTARELHERF AL
HE o AMEASAR A TR A LBRBHEERAREEZHELA R - 2R
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CHORGRRR AN ABEBRY EHAREURNERE S HERAR
@ (Carother et al., 2001;: Vaske et al., 1995) @+ MmE i
H S HENA (B E-—HBVNBE TR L RAE AN BT A MR
G Yo HBRYSEFREELAG R UM EA T RSB ER) T EL
AU/ REREZ S NS RBRREESEY - REB I RERH I ER
%5 & oM R (Blahna ot al., 1995; Ivy et al., 1992; Jacobi et al.,
1996; Ramthun, 1885: Vaske et al., 1895: Watson et al., 1984; Watson et
al., 1991) ®EAH|A ¥ AL RRTE I BEYMBRAEHEMA(E4T
BB E 5/ BRI R MRAT RS BEL MR WSS L) Hn b
HEL®RS AARFETBEORAY LAFUBF LR BRAERGHIY
Bob AMRGEATELMUNBAHUTBEMRILTREBEFAEH -84
IRERNBF -AH  SAFRERAMESHA T RELFIEHBM G - 2 s}
M A ERHNNBRER T AREEHNBERESHE - B 847
SEHHIBEMBROEVTERILCAR FHSBELRATE F—
BAEBRIARATEL ABREHAAFEFAEA 2 THILRY A1
B2 T RAEPBERATLL LSS THABEYNBEFES B+ XK
LM BHEBNLHERH T B ARHEEREHNA AR ERTBRNE
& R 8 (Jacob & Schrever, 1980) « A T UL B R ARG RS LA BRE
REFFH - EHRUS 240 F 2 THANRCS - A Eas s
RERI FEFTOAREERTLEIMSSEUNB o BEHETHEAL MY

HESY LRETAEXBLRAREALE -

EoRBUEBLEAE2BAARAR BB RATHELEABBITS
2 BF - BB RTHe AFELOF LR REHGARHEFSLE
FHGERABEN Tt Ot ®RARER - 6 B-E B NATR P EFARMN .
S F RS FRENYRPHEBEL LT W4 - 2007 Carother et al,, 2001;
Vaske et al., 1995) » SR NG LM+ -

EREBAFEFE BEARERET B ELDHFUYRNBEA S A2
BITSEEERG  PHADEUSEA TRETREREAYE L ASE L
ReT SR, HWEF X - BEXRBEBET LS TR LRE SRR
P& RE MR H AR 8 R B 49 0% & A (Heberlein & Shelby, 1977) » AW L AFE
EHFEREGH RS HEBAR LBARNTHAELCHARTVUFEREH S
SRS T R T E R Y o RROR R B LIRSS S, R
AL N PR ARSI LB ¥ (Manning, 1999; Manning &
Ciali, 1980, Shelby, Bregenzer, & Johnson, 1988) - &4 X @i s - AR
WREACHE A~ £ FRSBE  FEBNTF LI N TSRAREE B
ETERNBAFH AR RAT BB THPNE(Z 2L E A 2009 Schneider
% Hammitt, 1995) « Mok » AH N ML H L ERMOB RS E S o VBT A 4T
PH o BERMA AHLEUHF2BEUBRALER > RESFEA BRI B
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G- RBEHREVBRAPFRAE PN R AL A RBBUAPAFMNER
EGdBEMR RASIFEH BT - H LR TH P SR MGG 8
HEHROPFALHLEH 2 BATHELBER R - ABEAR P RAHES
EFHERF FHUEUBRASHHEFSE APHRGERRMDEE RS H 2 W4T
A % X {Schuster et al., 2003; Schrever, Lime, & Williams, 1884) » &&=}
RTEIHBHEIBTH - OHAGIULT AL TRES - SRMANA LY
RRALBZRE - B8 EEHNGREL BB LSRR REAHN I HEY
FERIRAEAE CEBRBRYLAIHEAAMBFRASIGLAWEFTAHA TR
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PartI]: #4ffaifi oA FHXBOE AT IAMBLFIAL)

1. Please describe the purposes of this paper (15%))
2. Please describe and assess the data collection of this paper (15%)
3. Please describe and assess the management implications of this paper (20%)

Introduction

Qur study aims to fill this void in the green hotel literature by proposing and testing
an integrated model of the drivers and outcomes of environmental marketing
strategies pursued by hotels. Specifically, we focus on (1) the effect of both
organizational resources and capabilities on formulating an eco-friendly marketing
strategy, (2) the link between this strategy and the achievement of competitive
advantaze, (3) the impact of an environmentally driven cotmpetitive advantage on both
market performance and financial performance, (4) the effect of the firm’s market
performance on its financial performance, and (5} the moderating role of both
competitive intensity and market dynamism on the link between environmentally
friendly marketing strategy and competitive advantage.

Methodology

We collected the data using a mail survey; each of the questionnaires was dispatchéd
to the marketing managers of the targeted hotels, accompanied by a seif-addressed
stamped envelope. We identified the names of these managers during the exploration
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phase of selecting hotels to participate in the study. In addition to returning the
questionnaire by post, respondents could send their questionnaires by e-mail or
facsimile. Data colleetion took place during the summer of 2009 and lasted
approximately three months. The process resulted in completed questionnaires from
158 hotels (i.e., 38.5% response rate). Of these, we dropped six questionnaires
because of excessive missing data and removed another four beeause of failure to
meet the key informant requirements (Cannon & Perreault, 1999). Sample hotels had
an average operational experience of close to 25 years, and their origin was mainly
domestic. More than half were four-star hotels (59.9%), while the rest belonged in the
five-star eategory. Respondents had an average total eapacity of 390 beds, the
majority of which were independent units, rather than part of a wider hotel chain. To
reduce the possibility of self-selection bias, we undertook the following aetions: (1)
all hotels contacted wcre encouraged to participate in the study, regardless of whether
they were involved in eco-friendly marketing practices or not; (2) the demographic
characteristics of participants and non-participants in the survey were compared and
contrasted, revealing non-significant statistical differences; and (3) the reasons for not
participating in the study were investigated and found to be unrelated to ecological
issues (e.g., company policy not to take part in surveys, lack of available time to
answer the questionnaire, company ceasing or suspending operations). Moreover, to
control for the existence of non-response bias, we compared the answers of early and
late respondents but found no significant statistical differences (Armstrong & Overton,

1977).

Discussion

Several implications can be drawn from the study findings for both corporate and
public policy makers. Corporate policy makers must realize that though
environmental marketing strategies require the deployment of significant resources
and the use of specific capabilities, their proper handling will pay off in the cnd, while
enabling them to operate in an environmentally friendly manner and fulfill their
socictal responsibilities. Toward this end, it is important to cultivate an organizational
culture centered on principles such as developing eco-friendly products/services,
training employees on environmental issues, facilitating customer collaboration on
ecological issues, and so on. In light of today’s realities, characterized by cut-throat
competition, growing public concern, and strong regulatory systems, the astute
manager should adopt a more proactive stance toward environmental issues and
implement environmentally friendly marketing strategies. In this respect,
demonstrating a long-term environmental commitment through, for example, the
allocation of necessary resources/capabilities, the execution of rcgular




® 8 E¢t & K

YL B 3T B bk Rl B ok & o enR
102 B4R Rt - LA S ety o —.

environmental audits, and the preparation of environmental marketing plans is of

paramount importanee, Participating in environmental initiatives, such as those
adopted by the Green Hotels Association, which focuses on programs aimed 1o save
water, conserve energy, and reduce waste, would also help boost the firmn’s reputation
among guests and attract ecologically sensitive consumers, It is also important to
adopt schemes that will reward employees who take eco-friendly initiatives. Hotcls
should also team up with other members of the supply chain, such as suppliers, to
enhance environmental protection arrangements, as well as embark on promotional
and communication efforts that will highlight their firm’s green marketing efforts.
Public policy muakers should adhere to the principle thaf the tourism industry should
strike a balance among social, economic, and ecological interests, rather than purely
considering tourism a source of revenue. In this context, they should help hotels
{through the pfovi&i on of financial assistance, technical expertise, and eonsultative
advice) acghire the necessary resources and capabilities to develop spund
environmertal marketing strategies, as well as illustrate the non-financial and
financial gains regarding environmental sustainability on strategic, rather than
regulatory, grounds, Successful cases of hotels. adopting environmental marketing
strategies should be widely publicized, while the organization of
conferences/seminars targeting hotels should explain the benefits derived from the
adoption of eco-friendly marketing strategies. More important, governments should
cultivate a spirit of respect, caring, and concern for the environment not only among
people employed in the hotel sector but also among individuals in the wider tourism
industry. This can be achieved through special educational programs provided to
schools/colleges, promotional campaigns targeted at the wider public, and the
provision of incentives {.g., awards, fecognition, and certifications).
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1. Taiwan adopted the international financial reporting standards (IFRSs)
in 2013.

a. Define the IFRS in detail.

b. Discuss the major differences between IFRS and the US-GAAP.

c. Define economic consequences. What are the possible economic
consequences from the adoption of IFRS in Taiwan?

{(50%)

2. After the positive accounting theory in Watts and Zimrnerman (1986), a
multitude of researches investigate earnings management either in
financial accounting or auditing.

a. What are the three hypotheses of positive accounting theory?

b. Define earnings management.

¢. What mechanisms are adopted by the managers to conduct earnings
management?

d. Prior studies use some methods to detect earnings management. Please
describe one method used by prior researchers.

{50%)
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